
Report Gourmet Garden Trails
Interim reporting 

Blogger ads, Press release and Facebook Advertising
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The Netherlands

Chef's Quarter Statistics

Impressions Blogpost 1,210

Reach Facebook 7,682

Interactions Facebook 380

Clicks Facebook 315

https://chefsquarter.nl/gourmet-gardens-trail-culinaire-regio-kent/
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Food Travel Photography Statistics

Impressions Blogpost 1,026

Reach Facebook 11,440

Interactions Facebook 202

Clicks Facebook 175

https://foodtravelphotography.com/verken-de-gourmet-garden-trails/
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In the first week of June we started the Facebook campaign with the 5 advertisements that are integrated in the 
timelines of the targeted group of people in the Netherlands. 

‣ Period: June 2019 - 09 September 2019
‣ Target groups:

‣ Look-A-Like audience
‣ Interests based (city breaks, England, travel, nature & culinary and

the cities of the campaign) and living in the Netherlands. Age: 25 to
40 y/o.

‣ Target: website traffic. The campaign is optimised to generate traffic to
the website of House of Britain with a focus on people who are most
likely to book.

‣ Optimization: With the data of the House of Britain website we started
immediately with the ‘Look-A-Like’ Audience.  This means that
Facebook is delivering advertisements to people that look the most like
the high value clients of House of Britain (website visitors that spend a
lot of time on the website, do a request, etc.). If they for example are
showing high interest in ‘nature’ or ‘culinary', Facebook will deliver the
advertisements to other people that match with this group as they are
most likely to be interested in the travel packages.

‣ Retargeting: We are also running a retargeting campaign, focussing on
all the people who already visited the website and are likely to book at
House of Britain

Facebook Advertising Statistics 
(03 June - 19 August)

Impressions 237,487

Clicks to website 3,876

Budget € 2,200

Invested amount € 1850

Still to invest € 350
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Conclusions 
‣ All visitors of House of Britain immediately became a

part of the Facebook Retargeting group. This way
they keep seeing the Gourmet Garden Trails in their
timeline and the message we want to send out and the
travel packages is repeated multiple times. This leads
to an increased awareness for the Gourmet Garden
Trails with the interested group that is likely to
make a booking.

‣ Every week we are optimising the Facebook Ads even
further with the input we got from the campaign.
Based on these results and the packages on House of
Britain we rewrote and added some new
advertisements to the campaign, replaced pictures
of advertisements, which lead to optimal results. 

‣ We already reached over 237,000 Dutch people with a
big interest in traveling to Britain and House of
Britain. We also generated over 3,800 direct clicks to
the website to House of Britain. The entire campaign
has been set up to reach the target group that is most
similar to the people who book trips to England with
House of Britain and based on the clicks and
impressions, we are on the right way.

Positive responses and 
interactions between 
them and House of 
Britain 




